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ABSTRACT

With rapid development of technology, global m-commerce users grow
continuously. M-commerce is combined with technique and application of tourism
and it becomes important. This study aims to probe into the effects of service
convenience and corporate credibility on customers’intention to use the “T Express
mobile ticketing service” of the Taiwan High Speed Rail (THSR) and discusses the
moderating role of corporate credibility. It adopted random sampling on customers
in different waiting areas at THSR Zuoying Station. Upon agreement, this study
conducted face-to-face questionnaire survey and retrieved 400 questionnaires,
including 373 valid samples, with a valid return rate of 93.25%. According to
research findings: (1) “service convenience” and “corporate credibility” directly,
significantly and positively influence “intention to use”. The effect of service
convenience is higher than corporate credibility. (2) Corporate credibility has a
moderating effect between ‘“service convenience” and ‘“intention to use”. (3)
“Decision-making convenience” of service convenience is the measurement factor
concerned the most by customers. Finally, according to the findings, this study
proposes discussion regarding managerial implication in practice.

Key Words: Service convenience; Corporate credibility, M-commerce;
Intention to use; APP
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(SB3) BB =i e FHE =X 4.02 0.829
(SB4) HifSEEHE 1 =3 3.68 0.897
(SBS) HEMEHE QR code 3.76 0.858
(SB6) HHEHSEH G 427 0.685
(SB7) BTSRRI 4.20 0.738
(SC1) #Fr¥gZiufhai=t 4.18 0.758
(SC2) AHIHFTsk A DUE B 2 4.38 0.684
(SC3) Fi el E R A BRI 4.27 0.752
(SC4) FHEE T {riERaHEE 421 0.781
(SC5) E R BLRHEIEE N F ARt 4.14 0.726
(SD1) S FHEEE R T EEERE 421 0.787
(SD2) FHEIKFEsan i s R 4.29 0.758
(SD3) fZEHfiHm rI[FIREE TR 2 R 3.84 0.914
(SD4) Bz TFHEITENAHE H-RITEK 3.98 0.847
(SDS) KA FHEURE T RACER 4.16 0.743
(SD6) B 7 FHETHEE IR SEoF 3.95 0.815
(SEl) ZEFEZraBaists 4.39 0.713
(SE2) i FiTFREAIR R SE AR 4.20 0.745
(SE3) FHEE 5B QR code HEEFHEE 4.12 0.776
(SF1) &5 3.95 0.871
(SF2) e e S =0 TR 3.83 0.863
(SF3) #Ep%Aihse e ilek 4.10 0.798
(SF4) HEINTFHEZE HE2RELIRE 4.03 0.879
THEEE R)
(RA1) WIEERY 3.97 0.648
(RA2) FREHY 3.72 0.768
(RA3) A[fEERY 3.90 0.708
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x2 RBEFYE  EXEEBREABE LGRS B2

HooH SEEE REEHE 7
(RA4) HiER 3.67 0.874
(RB1) HZEHY 4.00 0.738
(RB2) #REREEHY 3.60 0.773
(RB3) ELELZEAERAY 3.84 0.769
(RB4) 2581y 3.90 0.718
(RB5) HELZERGE 3.90 0.745
HEHEE O
(1) SRR =88 APP 3.80 0.709
(12) Fersss 5 =588 APP 3.59 0.850
(I3) ey AHERE =55 APP 3.66 0.824
(14) FARIA I F =8 APP KEK 3.62 0.748
(15) 8% APP f2 it IR B A O 3.62 0.767
BEBEZEESYRRS T

FHARAS ERE ~ ﬁ%f?%&ﬁﬁﬁ%ﬁi%ﬁ e R IRIZR A3 AT » RS RNC F FEAS B o3 B s
AT : x% =1342.34 (p<0.001) df = 1003~ > /df =1.34 ~GFI =0.87 AGFI =0.85~ RMSEA
=0.03 » RMR =0.029 + CN =293.14 ~ PGFI= 0.74 ~ NNFI =0.95 » BB = 5% Al 52 /K Mt o
FH3% 3 nIEH L 9 (EfETmAY 48 g8 - PGB H c RR AR =B AR 0.5 Z1F
A H {EERI 1.96 - it @HEREE/KHELy 0.05 2N » BISIE  [RIZR A m #E K
A0 - Mg - ARSI ASHER (CR) DU REE (AVE) K& =ik
TN« TEABFFEASAILL 9 #H2 CR 4712 0.75 22 0.93 ] » 1l AVE 472 0.51 % 0.66 ] -
CR ¥R 0.6 » H AVE JREFAIR 0.5 - RLFIRATE SIS RIFrIsscs s - HE o $t

HLLE 9 RS SR AT Kz B ARAERA 74T - B 9 %EZ?FBF&%&%I A 0.15 % 0.608 fi] » £5/)\
1A 0.9 2 AEHE - RIS B A RIFAE e Y

BEEIAR 2 RAREEE

ARETEICEERE T IRBSEEAITE (S)) ~ TRSEE R) B THEAERE O, EOEEE
S o FRIE 2 AT R A PR B R B R IR B R BB HMERIEERRAR ) -
TN E AR EA - fra a2 BT R KR - IRESEERIE - 552
B PR A [RS8 B A AN 0.5 Fo5iE S fRisi T P RE A S AT B R 7
TERATE o (EHS B SN AR AE(E T ¢ 47 =74.54 (p = 0.0593>0.05) ~ GFI1 =0.97 ; AGFI
=0.95; CFI=0.99 ; PGFI = 0.6 ; NNFI = 0.99 ; RMR = 0.014 ; RMSEA = 0.032 ; CN = 408.52 »
TR et A\ R EOR Al DM © FHEE 2 W]k TR EERIE o B T RSE(EE ) Wi
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x3 RBEFYE EXEEBREASECREBERRITHER

AERS Higaly  |[KREwE E)| B bEE CR AVE
SAI 0.57 (12.80) 0.37
SA2 0.54 (12.83) 0.34
SA3 0.64 (12.23) 0.26
" SA4 0.76 (11.32) 0.22
‘%ﬁ%ﬂ%s” SAS 0.73 (11.79) 0.37 0.93 0.59
SA6 0.74 (11.30) 0.23
SA7 0.71 (11.19) 0.20
SAS 0.50 (12.91) 0.29
SA9 0.56 (12.82) 0.32
SBI 0.65 (12.72) 0.40
SB2 0.73 (12.17) 0.32
. SB3 0.74 (12.72) 0.47
x (NA.06) SB4 0.66 (13.18) 0.64 0.89 0.54
SBS 0.60 (13.36) 0.56
SB6 0.73 (11.87) 0.27
SB7 0.79 (11.85) 031
SCI 0.68 (11.36) 0.30
R S SC2 0.61 (11.33) 0.24
A2 SC3 0.67 (11.50) 031 0.86 0.56
SC4 0.50 (12.81) 0.46
SCs 0.67 (10.99) 0.26
SDI 0.73 (11.58) 0.30
SD2 0.72 (11.65) 0.30
BEFER (S4) SD3 0.60 (12.93) 0.61
0.87 0.52
(M=4.07) SD4 0.68 (12.54) 0.43
SD5 0.60 (12.39) 0.34
SD6 0.63 (12.55) 0.44
SE1 0.50 (11.52) 0.30
*”%Ej”z 4()85) SE2 0.61 (9.49) 0.28 0.75 0.51
SE3 0.58 (10.43) 0.35
SFI 0.60 (12.17) 0.52
%'%E;F[Jﬁi@ﬂ (S6) SF2 0.73 (10.86) 0.42 0.83 0.54
(M=3.98) SF3 0.73 (9.92) 0.31
SF4 0.76 (10.78) 0.43
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SRR

BE LA

®3 RBEFME  EXEBHUERAEE S

SHERRSHER D

AR sy |KERAfE (tEH)| EEEE CR AVE

RAI 0.57 (7.23) 0.10

Efi & [l T

*Iﬁg%?jg%{?%gﬁ)f RA2 0.60 (11.37) 0.24 . 0

(M=3.82) RA3 0.59 (10.35) 0.18

RA4 0.61 (10.76) 0.33

RBI 0.57 (11.78) 021

b ADP P RB2 0.57 (12.19) 0.28
P S S 2 RB3 0.62 (10.91) 0.19 0.90 0.66

(R2) (M=3.85) RB4 0.65 (8.67) 0.10

RB5 0.62 (10.63) 0.17

1 0.60 ( 8.32) 0.15

S O 2 0.65 (10.80) 0.29
(M:;_'z 6 13 0.71 ( 8.29) 0.18 0.89 0.63

14 0.62 ( 8.57) 0.18

I5 0.50 (12.73) 0.34

R2

11

12

EFAEED

R*=0.26

13

14

I5

Chi-Square = 74.54, df =57, P-value =0.05936, RMSEA = 0.029

2 BREEFIY - EREBREABEZEARERHR
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T T EIHER  ABS TEHIIRES T Ry 26% - JREI - Ry e v DR T R L
26% - " RRASEEFIME o B T IR ) AURRICERECEy 0.58 (= 6.42) - TRZE(EE B T
IR ) BIBSIRERECEs 0.24 (= 4.01) - RoR THIRESBEAIME 5 B T {3gfE8 ) e - B T
P R IERZE - K - e | BRER 2 a7 - mH "ARG RN 3 TEHE
) BUsZBERIN TSR, -

ABFRAERTSCR 3SR (E A s S IR (A M B A R B R RIS (315
B Ry —EFRET AR - FEERRE ARG A M S s BB 2% - ANHFEERIN " VBRI PR AR
537 1 (path analysis with latent variables, PA-LV) 74 s 481 {3 f= B S48 1 B E £ A8 D G
BRI B o R e < R R AR Ry — 7 TP IiEAE o (formative indicators) » 2 —FHEK Y
SIMTEREG ST+ WA AT R G A A 3 o (RS (E B R R - Ty v A
TR FAEIE » JEEL PA-LV HIRAGR « B HTHERBEURB2EE R - IRBHERME BB =B 2
FRERR AR RITAR 0.5 » Fomig LB a5 S S HAA EAYTE AR - %
B SIS FE AR T ¢ 4% =74.54 (p=0.05936>0.05) ; GFI1=0.97 ; AGFI =0.95; CFI =
0.99 ; PGFI1=0.61 ; NFI=0.97 ; NNFI=0.99 ; [FI=0.99 ; RMR =0.014 ; RMSEA = 0.029 ;
CN =408.52 » Fifg fatRo etz BARARME - FRoRi = BBigd &kl 2 nl DARC#ERY - HalE 3
AR » A A 3 15 B K J5C IR A8 T B - il 75 58 1k B BE R B BB AE O 1A 52
(S =0.58,1=06.42) - EZEEBEHARBBERTEAYESIIREL 8 =0.18 (= 5.19) » KRB FEEEE

G B B 0 E UM 5 TR AR O O 0 IE g
(S=024,1=401) » (R BB IRBS BRIV FLOE R B A BB ERARE)) - Rt

RS B TRRBSOERUME ) R T R ) A IR - RIS (R )
PRI R 3 AR -

-

(7
92} 22} 97}
= [ ) —

AN I
Q =
=
w2

fEER _
i

In
<

0.74.

)
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HH
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4
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Chi-Square = 74.54, df =57, P-value = 0.05936, RMSEA = 0.029
3 HEINFREREIRRY AR
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AWTSE B TEPRAT AR (B 1 B (24 (S5 T T Express ; APP il FIE B Z 228 - 7R

WA ZEHF TG SRR AR IS R T ¢

L iRk T ORSRER] (S1) , BEE MU RER  HMTHRBEEMS @ fe
TER Gy AR » EARAIRFEE - foRBSRE R R BB s APP - g2 A EHEE
Y APP « fERITLST AT R A - =ids APP AR EAIPEHLL T PRSRAEH] | 2 B B R i =
(Kl - APP #kfefl #5524 B R A < AL EE ~ UG ~ B - deiean " 1rEny e
R A B | IR SR SR - OGRS Y s APP IR R
TSEIFERIRIRSE R -

2. AR B AT TE R 5 T o R B TR TB (R T R « AR SUREE RS 5 - =
RFF S B A BRI 2 B GG ARS AR THE T ) T (effort) SyigBHE#H
RS BRI EEE ) o JRRI - D% 7 SR N B o IR SRS » TR AR P BELRS ) A
gt - HReg S EERE o [EARME IR - E2E 58 E T T Express |
APP SRS THE S R RIS B I TohEER: » {EEI BB IS IR B YR AT B RG 1)1%
BRI BRI T RS B IE a2 - BRI o S 2> 0

3. TRBSEEAIE ) B TARZEER ) s B THEHER ) ERREETK © fERT AT
H o EEEEIRS N R HEE A SR e ) - B2EEEEE - B Tk
BRI ) B T B ) A IR o (KIS AR SER RIFEEBIE S
BRI A S T T Express | APP {3 FIEEIE] - EsgEEm U 51 R
FALEEEREOE B R DU Ry VB ERCE B E SR - BhSRE H BT Rl
B A SEE R - T A SRS A B BT B - PR AR R - FE LS
LRI SEEE o SRR AR R E AR AR H IS TR E AR G 2 B S RIS
X AWt 3 B e (e B A 5 ] APP f7EhARES - L5 6] Featherman % A P2\
Goldsmith 2 A%« Moore 2 A"+ Paviou """ + Keller **! + Wu Bl Shaffer *® fiyfigess
e

4. RZEEEE TIRES BRI | B TR ZEAYRITRELEENETSCR ¢ RIS T
B IS i B R T B B S B e R AR B ER RIS DAE B - 2R
T BRI - 6 e S B R AE R A e 1 - B BRI T
Bpa 5 L TEAE A EBRIY - AW B R EE R A B I ERE S - TEIRB
FIPAE B P < PR R RO TE B s 2 2 dlEiny At - B —HEER
.
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52 EBEH

FRE MR 5 PRET RS B FHRRRER SRR 2 22N BOR S ARWTFeiy R EE AR B
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APP i LB EE - AR AT ATAs SR - B ERRT s (S B o S 3 S i v i
7 "'T Express ; FHPRGHE TS BRIRES SR ~ B AR T REE— P IbIse i
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L. s R S o PR R B ) 52 B B LR A S5 = AT Se o AT SRS A RS A 1

S-SR (E BT A I EE A IR 8 - HOaSR AR AR - ks (A
1S5 B S L Y ] s 2 DU (S R B R B - RIS (A P S 5
PRI BE Ry BB - UE i S AT (B TR B IR s R oh - B E IR TSR ~ (K~ R
AR T AR A ) - RS R IR A HE I S BLE B AR - MR SRR A
fTEhRa -

2. RESBERINE T PRIRHER] (S1) R REZ BRYIAYER EEIRISR  AEARES AT 6 faté oL sk
SR ) R Ry RE s e R BEIRAY - HA R BB RISE N DL T BB G = RIEREH] (SAS)
L RETE R Ry BB - KM RENIBRAEIH B 4 T T 2 A SR L s PRI =5 & - fIA -
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(ERITERESE AT A B < BE R ENE -

3. mfbaSE TSN B TANME ) o BERAE OMERE R ¢ AR E SRR A RS
(S B R e o R AT FRAI R A - FERFTAIERGIISEE T (eSS EEREE (AL FHE1E
PR ERBERIME U o il o AR E B - KU R ES AL

TEEEAEE ) B TR o W AME A GEENES T Bl APP IR
s ~ NEEH - FIREEGHESLEEE - i BT - AR EAE - B e s
{EERHE IR - AR AWITE TS AL 383 EHE" 1Rt APP TR IEATEEGGE R,
ke iRt APP TG IRAVE SRR (R2) ) WO - SZRHEBGEAIRE T EHIEA
% (R2), » HAR XL T EREHG i e By ) R R AR Tak(E (R1)
ks - DL T RS RS A aER (RA4) , EHFERE IR - (K2 = i iE
WHESNPE - IR EEL 2 FCRTAE - AR RAEEHEARE © (DB,
PSRRI B E R AR 2T R IE - ISR BV S s (2% it B it
IHEH AR A B V-2 - S ETTEIRa BRIk 15 - HmiN B B R B (2R 3)
s B RIS - feA HAASEER - SO > BB T AR, DREE
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