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The Effects of Vocal Characteristics on Attachment, Trust and Advocacy to
Person Brand via Warmth and Competence: Using Podcasters as an Example
Author: Yi-Jing Tsai
Advisor: Dung-Chun Tsai
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National Cheng Kung University

SUMMARY

Person brands have increased continuously due to self-media development. Moreover, the effects of
Covid-19 and the popularization of Bluetooth earphones have boosted the podcast market in Taiwan
and, as a result, the number of podcast users has grown significantly in 2020. Thus, this study aims
to understand how vocal characteristics (e.g., pitch, speech rate) affect the stereotype of a podcaster
(e.g., warmth, competence); also, what is going to influence brand attachment as well as brand trust;
eventually, what effects cause an audience of the continuous usage intention and brand advocacy.

In this study, there are 8 variables going to be explored through survey method, which are pitch,
speech speed, warmth, competence, brand attachment, brand trust, continuous usage intention, and
brand advocacy. A total of 351 valid samples were collected in mid-April 2022, and SEM was used
for data analysis. Additionally, there is also an exploration of 4 variables through experimentation
method. The 4 variables are pitch, speech speed, warmth, and competence. The experiment of 37
subjects was completed in mid-April 2022, and the ANOVA was used as the analysis method.

Firstly, the result shows that speech speed has a negative correlation on one’s warmth and a positive
correlation on one’s competence. The audiences rate the podcasters’ abilities higher if a male possess
a lower pitch or a female with a higher pitch. Secondly, both competence and warmth of a podcaster
has a positive correlation on brand trust as well as brand attachment. Among them, male podcasters
and listeners over 25 years old are more affected by competence; while female podcasters or listeners
aged 13-24 are more affected by warmth. Finally, brand attachment and brand trust both have a
positive correlation on continuous usage intention and brand advocacy. Brand attachment is a more
essential factor for female podcasters or listeners aged 13-24, while brand trust is more important for
male podcasters or listeners over 25 years old.

Based on the results of this study which suggest that podcasters can improve the assessment of
warmth and competence by adjusting pitch and speech rate, then according to the gender of the
podcaster and the age of the audience, set up the strategies of warmth and ability. It can be applied to
strengthen brand attachment and trust, thereby enhancing brand advocacy. At the end of this study,
limitations and recommendations for future research are proposed.
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INTRODUCTION

Due to self-media development, people tend to establish their own person brand so that they can show
their advantages and draw fans’ attention. Moreover, the popularization of the unlimited internet data
plan and Bluetooth earphones attracted many people to join the audio industry, then have boosted the




podcast market in Taiwan. As a result, the number of podcast users has grown significantly in 2020.
As far as podcasters are concerned, the key point index is not only about the continuous usage
intention, but also the brand advocacy, which affect the profitability and the extent of influence of the
podcaster. Thus, this study aims to understand how vocal characteristics affect the stereotype (e.g.,
warmth, competence) of a podcaster; also, what is going to influence brand attachment as well as
brand trust; eventually, what effects cause an audience of the continuous usage intention and brand
advocacy.

MATERIALS AND METHOD

This study refers to past researches and identifies vocal characteristics of the podcaster based on
“pitch” and “speech rate.” Both would affect the evaluation of warmth and competence of a podcaster.
This study uses “warmth” to measure how warm, trustworthy, friendly, sincere the podcaster is, and
use "competence" to identify how expertise, intelligent, skilled, confident the podcaster is. Through
the evaluation, users could establish brand attachment and brand trust to the podcaster. Brand
attachment is the strength of the bond connecting the brand with the self. And brand trust is the
willingness of the average consumer to rely on the ability of the brand to perform its stated function.
Finally, attachment and trust would affect users’ intention and behavior. Continuous usage intention
can be used to expect if the user would listen to the podcast continuously, and brand advocacy can be
used to measure consumers' willingness to defend the brand. In this study, 351 valid online
questionnaires were collected. In addition, the effects of vocal characteristics on warmth and
competence were explored through the 148 data collected by the experiment. SPSS and AMOS were
used for descriptive statistical analysis, confirmatory factor analysis, structural equation model
analysis, multigroup analysis and ANOVA.

RESULT AND DISCUSSION

The results of the SEM model are shown in Figure 1 below. The results show that Pitch does not
significantly affect warmth and competence, however increasing Speech Rate would reduce warmth
and enhance competence. Both warmth and competence have a positive influence on brand
attachment and brand trust. Besides, brand attachment and brand trust have a positive influence on
continuous usage intention and brand advocacy. In the end, this research uses cluster analysis to
discuss effects on the research structure in terms of podcasters’ gender and the age of the listeners.
The results show that there are significant differences between groups in terms of different gender
and age.
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Figure 1. Results of SEM



CONCLUSION

According to the above statistical analysis results, the following conclusions are listed

1. The higher the female pitch or the lower the male pitch, the more competence audience evaluate
on the podcaster. Increases of speech rate causes the voice to be evaluated as less warmth and more
competence.

2. Both warmth and competence have a positive impact on brand attachment and brand trust;
especially for female podcasters or listeners aged 13-24, warmth is more influential than competence;
male podcasters or listeners over 25 are more influential by competence.

3. In general, brand trust can enhance continual use intention and brand advocacy more than brand
attachment; only female podcasters and 13 to 24-year-old listeners, brand attachment can enhance
continual use intention more than brand trust.

Based on the above conclusion, the following practical suggestions are proposed for podcasters.

1. Both male and female podcasters can speak slowly to enhance the listener's assessment of their
warmth; female podcasters can also lower the pitch to enhance warmth.

2. To improve the audience's assessment of their competence, male podcasters could lower the pitch
appropriately, and speed up the speech rate is more effective; although female podcasters could also
appropriately speed up the speech rate, it is more effective by raising the pitch.

3. It is more suitable for female podcasters and listeners aged 13 to 24 to enhance brand attachment
and trust by enhancing warmth; for male podcasters and listeners over 25 years old, it is more suitable
to achieve the same goal by improve their competence.

4. Strengthening brand trust is more helpful than strengthening brand attachment to enhance
continuous use intention and brand advocacy; However, for female podcasters, strengthening brand
attachment is more helpful to enhancing continuous use intention than strengthening brand trust.

Finally, this study poses the following limitations as well as some suggestions for future researchers.
1. Discuss the influence of differences in the style of podcast programs (as well as podcasters’ style)
on the research structure.

2. Explore the interaction between multiple personal brands.

3. Explore the personal branding of different platforms and establish a research structure suitable for
each platform.

4. Exploring the impact of audience gender and seniority for listening to podcasts.

5. Discuss the impact of different podcasters on the research structure.
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AT Y A& jEd F] Podeaster hiEg fr ke g 27 2
FonfFiicr PR SR E R HERHRE TP - BN R

Podcast » 4% ¥ i B FEHE S 4 ~ A EFE ~ B A S H iR EE 50

BE REFEEAFFR T AR E B A SR hE R

- & Podcast

-~ &2k

Podcast #_7 14 ¥ 42 T i\ T RE PERE B T B el 4% % (Potter, 2006 )
% — 1 Podcaster (4% % Podcast e 4% 4 ) + @ 3 43| Podcast 32§ T & > 3% %
o ¥ R Es 4 S RSS feed 0 & BT 5 2 & FRBE~F| RSS feed kit 93 B p
FPIIECBEF A T 7 F iR R Podeast & P~ BT LU P E BT
@ﬁ%]}'] iPod % &% & 12 & R k4% (Potter, 2006) - #A @ > # Podcast sk
PEEA BE o LA ABE R 2 8- ’éét‘:—‘ﬁ%ﬁé 2 & iPod ¥ broadcast %
4 > #& 0 Podcast — 37 MEF (2 AFFL ) s 2 dg % 7 % (Apple)
7iTunes A7 &c > 1 @ = Podcast #* — & fleiwg® 11 & JLJjis2 F % o

& 2000 & %~ o A B H A1 AT 5 2 5 RSS (Really Simple
Syndication ) £7F% 3% 4% » & *F 3 B 7 Podcast erip B oty e g R 5 @
FRMTE Lo 18 RARRAR S A Svig sp s e B T 2004 £ 0 - LEREH &
(FdR) L eo- BB~ 3¢ ;ﬁ—d iPod s 4 45 it gL Hojis » ¥ @ * Podcast ~
Audioblog £ GuerillaMedia ¥ 3# ket o BB 7 12 (2 254 ) FRERT %

& éﬁ?@?}ge » FEa Podeast — 3@ H_d H & ) > 3 F - Podcast — s T TR

Fru ¢ Podcast it 3N AL R B A dva < R (T £ 285 2020) - 2005 &
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67" 28 P > #% (Apple) % i 7 %<& % 4.9 7 iTunes > H 73 7 Podcast & P
SpEE TR IR i o 538 iTunes > @ * - f§ » 3417 Podcast 7
B > & = Podcasti&— # f % -

#2020 F> 5 BE4 AP REITS E A BATR Podcast( SoundOn 2020
HI Podcast 2 ¥ 4 4F 2 > 2020)° @ {345 Firstory #& & 2020 # & X & ey o
% 2020 # 10 * F ¥ % 12 Apple Podcasts £2 Spotify 7 B i & cfcfgeT 50 A 5

it 7 Podcast fw = ed H-i>3F (X > 2021)

- AMART S RBE SR
Qf’f%?\{}%pi}gﬁﬂ;%%’l‘ffﬁd}%ﬁ‘ﬂ%<;"‘\i*ikﬁ R e s e
B ?‘*ﬂb‘”\“"”@ AR SRR T f A o BARIT &Y BT T 4R

PRT S FFRRBERBED TR E 7 T o Podcast Z BT & F
s

FI* @2 R TATRT A o F B AT Ay Flp EE00 H) % Podcast fei i T 5 0
Au Ra pRILETARHAGPHEDERFEIPF b2 2d T 0 X

= Pli%i‘;l“k' WdEom B2 ERFIPFFZ PN F o i5E Podeast § {2+ L R oo

Podcast 7 " %% | (on-demand) ehiF{e > & p ehdf e pFfo B B
TR L RG> WERCER BARNE P o d 3 Podcast # 2 & PRt d
P RFIACABAOEET o e B E Ed S RE TR
“,f TRLE # 0z Podeast ik ik ¥ - fAE T o "ﬁ‘\ Pz ko "ffﬁ Eap >
Podcast L T JI| 7 X "2 i ar4] s AT ;\ T OMLATE c R KA S
Podcast #% &4p § LTI 74 o

% _Podcaster c74 & % g > Podcast cuit » FUHER S - 2 F & G R - o
EROLpE - TCEFIPA I 3588 PR o B oK i
ﬁﬁ@#PMwﬁ%B’ﬂﬁ@ﬁﬁi@%oﬁﬁagﬁ@ﬁ%%\ﬁﬁﬁg
EEFANERA R o Podcast & p ¥ L A EPFEZ ) F o WL e i 3
Podcaster i # & p p % o Ir BF > Podcast e9 2 % 36 > $1>* Podcast 7 #i
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DL > 7 L Podeast e T pd | Hf o

%

W

\‘3\}

P AT EAHBARET SRR T 52 Podeast = 5 ESCA s B

FH#zH2 B AL ded 2-1 757 o Podeaster( 4+ Podcast #72 # 4 )

ARET B AR T PRLR SHA FFE A B AP g 54 b

FIE A £ 4ot Podcast eniE » PP B 0 R Podcaster 4% kA% § 0 11 2 4%
RAE G enfet i * o &+ 5 Podeast g ¥ o

2 2-1 BERAED S - #RT 52 Podeast 2. £ B

BRRHR - PET o Podcast
B34 P e = e =S
BEp R T e (T e)ita %o (T )i Podcaster ;& %_
IR T o (Fp)tT T e (E )t N
AT F y Y3 ¥
&r P BIEK A > B A APPSR A

w5 A w5 A T
b9 /25 F 9 ) .

I # (Live) I # (Live) E S R |

%\Jf)év /)5—7 %EH;EE:/;

= ~ Podcast & P 4 #g % F %% 5s
Podcast & P #F % T &~ P etfid > ¥ A& P

EFEALEwH

™
Blde 1 A F g e E p > Podeaster € &2 F BAE S o

#K TR P oo Podcaster £ # X - 2 g el Hoay o B3N Ep Y @R i
FUAGHENZENFT PRSP IINEESD S FEITHRESP

d Podcaster A M FTR E 2 > ¥ 3 WATH LF FT2 5 wF P wRaga
p o> Podcaster L_-Jf? E‘E r{i F}B E’F%Vﬁfgﬁ&’ﬁ% B oo A _T";. i /’\,5 l‘g‘_.%} e EE:H‘F l‘{;

12



B s AAenE p e g LR AP aEa (B 4 B vh- )~ (4R
) s gy #Eeh (Gooaye M) (2 Y By @d L EER L) FEE
wag e (F &% NEWS) S &3 g eh (Jim 5o ) 5 FF PrdBek 4 o ( 2 4
PR ) 25

1245 o 4 Podcast 2 7 SoundOn 2% % > Podcast & B g B @ > #4437 95%
B4 AEN B BRI 2 941600 g Sl 23 1 32 Ao
B+ 1 (SoundOn 2020 H1 Podcast 2 ¥ 3 2 4F & » 2020 ) - Podcast & # &2 &
B T il 4 (L HEd > FRAP AT FEEL iz W% S
B 4 o Podcast #3 crutF 4 > R < fE Podeast cnEC il ¥ 5 B TREF R 0 R

F (completion rate ) ¥ s‘@’ﬁﬁ B o
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»

E s

=~ HFEE P F T
Fiske (2018) 4581 » 4 il % ¢ f5d o2 i 4 3 4 AR R o 075 [
BA(e g SEE) SR E S RRLFEFERE A AERAE S 26

Ay B B % o H]4E B° g % H-A] (Stereotype Content Model ; SCM ) i& * J§

1?’

9L A4 A KR TS B A oRA AR T T B A2 0T -

BAt g IZE Y 24 ) % 04 & 2002 £ 4 Fiske ~ Cuddy ~ Glick %
Xu 4880 BB A Aihe- B Ao Bl d ¢ R0 AR AP e hg
Bl o 2 FE g p FHASARFLER (Warmth o ¥ G H I~ AT ) o 4%
THROAPFRAER ALTIT URDERF AR R S AL P hic 4 4o
ot A A2 av 4 (Competence)e d ** & Bl * RIFR|F 5 0 o0 Iz
LWongear AHA Y vy - BAR > A XL T T R B B i
AR P AR e

L5
WAEE R FHCAIR G o A A AR (- ) B L HC S B

¢
o
W
Py
I
Tl
i
A8\
~
Rl
3
NEN
fim
<
Rd
W
1
B
=
b
1%

o R - F AL 4 TR ks
Fo BB AAHMARY - BARKERRS RAT - BARMERERD

e (Z ) REmE RS e fFeld Ruldie B2 kR

PR~ S~ 4
Mo~ FEARL o () ARG R 2 ARR o o PIARE B ARGTR S RB A4 AR
WA B RRARE B AT S B R o

Bl An R Regdy o AL AR S SR A NFEE R R P
TR G ok TS 4 44k (Fiske, 2015 ; Kervyn, Fiske & Yzerbyt, 2015) «

D)

2o (Warmth) 38 p & 28 en s BE G S L L el Heho i 4
(Competence) 78 F ¢ 355 1 ac e~ AP e~ § 7 & ¥ B i chfop i o0 (Fiske,

Cuddy, Glick, & Xu, 2002 ) -
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2~ BEAN ZPHAYE
FEIFETHEERENA BT A7 BT AR Y o Richetin, Durante, Mari,
Perugini & Volpato (2012) & * %|4x & g p % $°74] > A 47 TR BN 4 | f-
BEHHECFEWMOF IR LT L 2RO TS P EEER A
BB ALE ¥ A R 2 7L zz?]jﬁ g eEes KR AR
AL g B RS A | 2 AR RRIF R RS i KR
R

T4 AR _'rfw;g_a:—;:rr%j;tz_ﬁ:g ,ﬁ%”—‘ﬂkmﬁi% LB Ao A T g A R
£

—~\

5T 3 AR 4 > Wang, Mao, Li & Liu (2017) ip k)

W
=k
.
beiis

PR AR c BTV B A4 A FAAEARERER
R CHHER LB g AR -

A PRI ¥ a4g 5 ¢ > Glntlirkiin, Haumann & Mikolon (2020 ) 3% # >t 3834 kf

ZHRIBZF[/EP 22T DM G B a d frfiiamd d 2 £ R o 357 9%

TREREED RN ASBE MG o e (ErB202 %) &4 ¥k

Fomad A AR TS e FAERr ATERE LR REE S

PRGDFEMG A e R R R iz

EHIRBHETF T D B4 o 2 B el 4 U2 3

/Fw
(ﬁ
B
S
ﬁ\
NS
W

;‘z
ik
% ﬁ%%’¢$iﬁﬂﬁ%@%%iﬁﬂ@%&g$o
2447 (2011) 6™ %48 B & P 3 BERGEGHES B 4 B et it 4 LT
HAWITHAL PP BRFR HNF A PP EL 0 LI HER B
SR FE TR L S AR RS AR E TS L L T S
'zﬁgu lglﬂ ;ﬁi'r"#xm_‘f ,F}‘,@jo
AR R LM N GRSk R B RAEE A BT

B¢ AT G 0 AR @ A IL44E Podeaster cE it 0 AFT T ARIE R E % p

N

R (rWE e 4 ) 0 fRRC T Podeaster #TA 2 chik #87 E E 4ol

T

\\\

3 Podcaster e5g 5 &7 i 4 B8 o
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P& dRRE

I

- ~ %3 tPodcast ¥ 2 € & J&
BREABTFTY B mT R FHA LI NLPER AR EFHF
HARE A %o &2 P~ R £ 5 (Gelinas & Chebat, 1992) - Perks £ Turner
(2019) R * & * ¥2;% ¥ 323445 1 Podcast ¥ B~ H @ g Ak 7] 0 H
¢ 7 B AT Podcast F¥ > P PF BT T 0 - JHEE 0 L2 & 5 EIRARJL o
T RPN E A PFR T & 3 BB Podeast ) R H3F S Ra 5 0 2 AL
EE o RE VB E S ¢ £ A2 Podeast [ PF € 38 (7 e 80 0 B8 L Podcast
PREEFRL I RBITASEH AARA B EM 5 > R A B uin
AP B ) LR T Podeast sRf & -
FRR: BRERAPFTREI AP G ETREBER LT FLF
Wiep AR T BEE A B EEH TR S B
FREEREA LB RBRB A lEd (BA Kk 2020) 0 EF RS g
Il d A ifdF o 2R @ Podcaster e & B ¥ o A ey i BEIP
HHAA T P pr g GEBEEN 4 ) T I RRVEH B A 5 970 j20
— BRAEN S B E B g S o T B R de ehig F (Fitch, 1997)
s TR (Picch) e %5 3 > Wipehid Re LE & g Pl Wi
BRBIE S N4 5 & 3 angid (SpeechRate ; SR) fr# & 35 ik 4 preiif 3 5
(Articulation Rate ; AR) (Li& Zu,2008) - AF2 % 11 & 3 iB# gk it 5 frg
WAL R S N FH R R AT B = — Podcast & P PF > %1% Podcaster (% 4

#
ST

ml4

= ~ % # (Pitch)
MBS R L ek BB 30 d A RN R g 40

SRR Rk B2 LFns 1 Lags (fmFap
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( Chattopadhyay, Dahl, Ritchie & Shahin, 2003 )~ Apple, Strecter & Krauss( 1979 )
'ﬁg?%3%?€§ﬁ¥%fﬁ‘ﬁp?ﬂﬁj§3f§“’%%ﬁ T REFADABRRL R B
iz ¥ o Chattopadhyay etal. (2003 ) #F & #%H £ 7 %5 R4 4 S - it
FANEFEVRBFADET L FRFDEFCEE - REFANT BHE
AL S (L Rsld A - MRS SHET Y P E A
b ARGV Mg e R g kil 4 o d P E A g Ol ¥ A R E
- g B FAETF MBI RE DL > ARG Ri4 (Collins&
Missing, 2003 ) fo— BIHFHA T E AR Z L Ep gy ¥ > FHBFTHRDAF R
MEATRBH V' FIADERBH LG v frEF R ( Tsantani, Belin,
Paterson & McAleer, 2016 ) » gt AF 7 #& 3 K e ™
Hla : Podcaster 353 A2 > KAKHE B anP A% 3

H1b : Podcaster #3513 AR » AHE & 4 o3P 4a3

= ~ # i (Speech Rate)

#24% Rodero (2020) #3_% » 3%k (Speech Rate) TS R R
) R

uE R ARG A AR Y B B L - o - RS T #
BAPER ARSI Babggid— BEGAL Y hER o f et

BF SRR 12% ~ 25%  37% ~ S0%¢h 8 (B au] o g i - i A
AR PR R B T @ R R Ak 2 i
A om P BB ARG B % L & & 2 P (Smith, Brown, Strong &
Rencher, 1975)°€%E'P—~"$ TR 4 AR o Y RPN e TR o
ﬁﬂ-pi;}ﬂbl B Fj ﬁﬁ“@V—"%@—"ﬁﬁ'lwk F’bvrﬁﬁ"izé CERAE
#F A5 (Brown,2014 ) £ 2 ~ E A% SR aui p 2 - > Flpt g EE KL

<

JLZ’}"‘FI\-&:‘“ ﬁ{] Fbi °
Smith  + (1975) sedy 2135 Poch i 4hin s 4ad it 4 cho #m § pFig
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%ﬁ%m?¥§4ﬁ%{?ﬂ%%ﬁ%%ﬁﬁ’ﬂanﬁﬂ EXSERNE

Wang et al. (2017) #& N §FH_FDA LRI FTEDE T 87 B4 hph fpF o

o

B EARILS P L A LG R o W I F R A TR A B4
DG ORA EORCHREE  THF A T G ERE ARG B PR

TR ERERE AHH NS 23R RIE

d 3t AFT 3 454t Podcaster i (7483t » @ Podcaster 2> T pFE  H 3 &
Mgy | B ® A 3 2 36 0 ¢ Podcast & 0 £ p o e+ > Podcaster ¥ -
T & p chpFE 2 { FTHEF 0 Tt Podcaster ¥ R fos LI B A Rk 4R E
Podcast &0 > Flm 7 € F HaB &3 G 2MN G RS ik o 3 2
Podcaster c735 i fabcid F 7 € ARG AL p R enA IR F A ARG RO
3 a4 0 P F Podcaster eiF i 3 4r > FLFKTE MEH g (2B ) 2
e AT R B AT

H2a : Podcaster 3.3 42 ¢ » RRFH B anE g 4x i

H2b : Podcaster FiZEeiZ# AL HAHH N 4 aE G A3
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Y&

1

_Fk‘

BA RN RBEERT

sJe H

-~ BAZMenEM 2% (Brand Attachment)
x_.'blf‘—lg NN O § 1.4
y =g

& (Attachment Theory ) 427k 3" Bowlby (1969/1982 )
#%@37 A5 el (2o g 2.4 P ¥ A A;ﬁfﬁﬁp,ﬁ&s
ok 1 e F85 7] B %% (Thomson, 2006 ) o i& B PFEP ek 3 F &5 48 o 4

FM A (blde: 02 ) Bt TR Bod @i sl 24
B 2ER o pR2Z T o B xSk cd ¥ E S pa B REM s
AT PRAE O B s BAR R o gt vh o R R E o M R e
FEEDIREG > HRLPINGE AP Y
218 B 3 IR R AZAR O R
g s

(Main, 1985)
4 B (Beck, 2006 )~ 4558 £ 4 (7%
& Hugenberg, 2009 )

SR,

o

?ml]ﬁ&rﬁg]‘é, Alrgﬁ"]"?iiﬁ?':/k*\?if?\m*&
& /z\};
4 (Sable, 2013)

2l (Oishi, Miao, Koo, Kisling, &
e
_ﬁ :/ /\’

BXFRA 2t A

s Y

Feh A pe ) ( Derrick, Gabriel
Ratliff, 2012 ) =4~ %% (Keefer, Landau, Rothschild & Sullivan, 2012 ) » j& {¥ = 12
4 s el 5

ik & (Kleine & Baker, 2004 )
Nyffenegger, 2011 ) &

¥ % ik & o Glde

-
+4# %M (Malidr, Krohmer, Hoyer &
& (Mugge, Schifferstein & Schoormans, 2010 ) fr3- 2
( Yuksel, Yuksel & Bilim, 2010) sk & o - k%2 2.5 2 T #5295 p
Aokl G R 0 2 &Y

Priester, Eisingerich & Tacobucci, 2010 ) e
Foph dVRE W R

;\.1331,
¢ R
Wik &

RO TP omE

Mok E WAL B S e s (Park, Maclnnis
AR R 6 R PR e A
FfE EX i

-

M E
it B - BB EL G R ) ow
oo REE ISR KL THRRE S )I}LEL;JL’ iR ep F 33k M 2p

Bl zZZ 7>
Marinova, Singh & Singh (2018 ) 4*¥+#x7 o 2 PRI $7 0 34— A
19



R A w7 HET > PEE L AR anPRIE P > @ o B Bt i
ST EVREE S RE T R S TR SRR EREI Ty

H3a : Fa % ¥ Podcaster (2 cRF AR B » ¥ H ch - ik 84x 5%

H4a : & % $} Podcaster it # enE 483 » $H ch B ik B4x 5

=~ BAEHehEHEE (Brand Trust)

EiEHEY TR E PR TREEE AP AMNEF R mD N fF
O LE R F 2 ¥ | (Wieselquist, Rusbult, Foster & Agnew,

1999 )¢ izt 430 I fow it 4 chlp 2o B A - fBF B PR E S TG
A KM GO R > BWS fA M- BT R A fIE o
Chaudhuri & Holbrook (2001 ) #-5-4% 2 = 2 .% 5 [ — 40bE & $13 2 4 540
ARFZEROF R EREELY R ERER B
Bt 2R AANA Bar (1) 7 A8 ZE®RT BN P 0g R
2 (2) Rtk W AS F 2 & 4 o (Delgado & Munuera, 2002 ) -
Y-BRAR VI I NV IRNE iﬁ'%’tﬁ%’q‘%?r‘;h@ A2 P R - =
A4 g ar s F T LR L § H AT o Delgado, Munuera & Yague (2003 )
WETRAEHY R E- BEYEALT T SR TSR RAEDT L
FERPFFATHG ARG RL NS, - LEBRARDAHY » B
Bao— A R B FEFPF RS BAR AL FRO BALT 2
BoAHE - fBEEL S REAFLART R VDR L AR S F R 2
Bl ey ?"ﬂﬁ%%r‘%’@%‘g e
P

SR RN IE & 2

> - 2
T e Pl R ERE R
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AR E e 2 REARKARTEE > 2 WF G AR FERE Y 0 5 AR
FPAREZPFFHXGLE (Hi A nd PR A 2 Eh- FeBER)

(Napoli, Dickinson, Beverland & Farrelly, 2014 ) > » %] 5 34 eng-i9 { 4§ #b
MR BB EF A R ERE EIRES

Marinovaetal. (2018) 4p 13 d il 1 fit 4 (4ot i~ Bt ) B Re
fRARROE R RELTGEAFEDERfes 2o BEERD A1 4 0
ERTER B 1A T 5 @A LrEEad =M Ey aw ER e
P2 g FHAI SRR BN U A HA PO R ETHEY R
AR A R R N AfRA Dy s APy R E R I RO BTG
E o ea BB o R AE TR PEE AT

H3b : F& % Podcaster JF B T 423 > #{H he W i T4

H4b : F %4 Podcaster it # e7iT G443 » HH ehT W i3 izAxd
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%I & T AWM B L NI

- ~ #¥i#* W (Continuous Usage Intention )

FER S N ECE B Il A o N R T Al I S S §
PAR o SF W R ARMAALTRY 7502 Fp g ik
(Bloemer & Kasper, 1995) » £ 3R]} 7 ;F'k A k7L ER EE AW ot
fefe? > B A ARATrRBIRS A2 DFZ 8 KgfrF g ARALLED A
4 9% % (Jin, Yoon & Ji, 2013 ) o ¥t 4 S # B 2 > g ep TiF g + |
T RS o S T A e E AR S TR
5o & ¥ g o7 (Bhattacherjee, 2001 ) ©

Parketal. (2010) 22% M &2 ¥ TB G5B | 4nER » ¢ { ErEH
PRI FFRYEZ DY R AT R (R~ ERFF) 7 5 LR (bl
EAFRER ~ 3K 5 ) o Schmitt (2012) 32 a S99 ik s vb S 6 R { v TR

t {7 % o #* *b » Thomson, Maclnnis & Park (2005) # P > ik & ¥ Ju

=
‘4&“

{HEFFREMEARE - TWELBREE 2GR 97 5 (Dick & Kunal
1994) > Bt ¥ 1@ avik g g R FEHEMAETR Y L -

Yang, Hu, Kpandika & Liu (2021 ) 45 1AL € & € i@ae* = S 2040 2 450
TP % Yang et al. (2021) a7 3 ¥ o - HhHAL € RS N AL E B AL E
A AL g R 2 B RGO BR P R EEE T > FPHE R < Jin, Yoon,
&Ji (2013) 4p i85 HR R S HH 6 FRR AL > ¢ AFHEFR
R O RTERTBER RE FL L AP TR ER AT

H5a : % Podcaster s 5-4% ik #8425 > L hendF R » L B3

Payne, Storbacka & Frow (2008) # P! 2 T A M LB RE P A2 F o (7% o

Huang (2017) sa 5 jeteem 5 R EH- BARE T 2 28 (WEE)-
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Vg ad AR ARG R L s AL RGP A TR LPRT
BARMEHEERIFFHET > M2 P A KLY o0F B (Chaudhuri &
Holbrook, 2001 )  Yuan, Lai & Chu (2019) f4F: 43 Bep 7 auFfi * 2
FA ¢ BB ¥ S ET R HRRAFE SR LH 50
BEFR ARZFFAIAAM M G F AT LRG  SWEERERE
R 3 F 0B 3% Podcaster 2 & P o 3 IV )L

H6a : %t Podcaster eR5-4 2 T 4%% » i e * L FAx3

=~ BAEHaEREE (Brand Advocacy )
BHFERD ARGk © R g BRI E R T R

Bz R 3 A s g 5 sk (Choi, Kroff & Kim, 2021) » -4 #3 4

TR BEREL A RERE G A 2R RS L
AR 0 WABARG R F P B S - férl/}\ L A E L RS
M s FHBRIER W S ENARENLAE T AL IR
Rk &M+ % 75 (Wilk, Harrigan & Soutar, 2018 ) - # i ?}ﬁ ELSR A B e )
=Ty F‘ PR TR oM 4 R4 B fod % 50 iz A | (Jillapalli & Wilcox,
2010)- 3T & % By ¢ ¢ AR EWIESER P AT AR HEHE R
Pk Ap ML ¥ ﬁfrv%,‘ﬁ (m F]) o blde s R —“Ff -4 3w (King, Racherla,
and Bush, 2014 )~ &3 iz {ri% & ( VanMeter, Syrdal, Powell, Grisaffe & Nesson, 2018 ) -

Sashi (2012) & PR3 A7 5 2 TR B2 A2 & Rpp £~ = w fE3g 3] > & 0

REE %222 (Customer Engagement Matrix ) AEREE (I EAR TR
TR RS ) RS (38 R R L RAEE (T 8



o FiEFEgR* LR A7 7 8 2k - F 4o~ 3534 0 1395 Sashi
(2012) B % %8048 12 2 Wilketal, (2018) % 5 422k chi & » A7 5
SRR A f ko BT ARRG S EHLTEE S
W Z R M T LR TS A2 R E TARHEE -

AL BT R T
aa&ﬁo%a,&?@%1giﬁgiﬁgéﬁxﬁ%&@\¢%>@ﬁa
( Sashi, 2012 ) - %ﬁdﬁi"l MirEE2

PR hH WA TR F kA dreE o

© ’ﬁ*—ﬂ;‘z’ %%glggi MR o mar.(l)@% PRI % prd 4 0 B x
W3 % R m e R [ F 7oA PRI GRS 0 S F R

T Aol R R 1#’4@:‘: &% (Pimentel & Reynolds, 2004 ) ; (2)Sanz, Bigne
&Buzova(2019)& R 5 g ¢ R 7 { 7o w2 § F sk
L 5§ st g ik 8 07 5 31 549 # «Pdp 48 (VanMeter etal., 2018) o # 4 4
T HRNBEXAT

H5b : $} Podcaster in&-f iz 4% 5% » & B8+ Podcaster indk AR5

A Az Bpzlak@ge REREfRI RATEL G R Efrs LBR
enff 2830 FE Rk (Jillapalli & Wilcox, 2010 ) - Badrinarayanan & Laverie
(2013) IR ZF B £ el & A B MR P EfokEd e PHIZRE 5
ME B EIRTAPY o AFT T % 0 B N ET Podeaster 3 B 0l TR o B €
E R MR R 5 3% Podcaster ##3E o F]pt 3 0 BK 40T

H6b : %+ Podcaster :H5-2% 3 T 4% 38 » F %% Podcaster s x5
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ARRERRP AT LAY R AL BER CBEEE RART T

L
B0 o - SROFLERT FAFLER F - &R AL EF

*"-'%

M2 & FREAABAZZFHRIZAFL, ¥ 2 &EWP AT TR Y T AL

22

B R i U S e R A

-~

F-8 FIERAEBER

METEHEY BA SN d B AF 7 Podeaster 0 g 7 fZ Podcast £t Fodrie
iF Podcaster 3#L3& 5 4 &35 1% > 4 315 Podcaster i 5 — I A e o5 89 50 4 >
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1. %3 (Pitch)

F 3 TN JRE i (Fitch, 1997) o f 3t A8 B 3 4 Bl gy

AR
GE ¢RI AR P E A MEHEEEY - AT A A
FruEE-sy p%ﬁ’]”i%@ ?c‘]’%‘q—’j‘"’zéfxé’%"t?vg Lba?‘]’%‘q—

& AT %% Rodero (2020) # 21 ez i B30 0 K33 A PR 40T & AT

3 03-1 392 R KR

FERA FT R
Azn i [Podcaster] ##iteng - 4+ g o

#3555 [Podeaster] #3865 3 il Pt ul 4 § o Rodero
A zn i [Podcaster] #3%en3 3 #idl @ Podcaster 4 o (F %) (2020)
.

2% 5 [Podcaster) ##3& 5 34 #fe & 14 %] i1 Podcaster ™ o (F & £%)

2. i (Speech Rate)
1345 Rodero (2020) 35 & n 2 & » 3538 T [ 3324 Bilsd i * Shid & -

%% Rodero (2020) ehR*3E » *FZF G3E 1 BP 38 40T & 9757 ¢

% 3-2 F@d 2 GFRELIE

FERAE i }}%
A 2n % [Podcaster) #zz eig & fi— < B o

Az i [Podcaster) s g B e g w) ek P o Rodero
330 % [Podcaster] 33z «d & #2H & Podcaster . o (F 7 3%) (2020)

Az L [Podcaster) ##if eig B f e $k 14 %] & Podcaster . o (5 v 4%)

3. &= (Warmth)
Bescnig P Z R @7 8 e % & e E % en(Fiske etal.,2002 )o

%% Fiskeetal. (2002) g 852 B3 > 27 3/ N E o™ T & 3-3 9757
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# 3-3 B®ZHENA

(i on ) L 7
A% [Podcaster] #_F B5en4 o

#3255 [Podcaster] & % & et o Fiske
#A3u % [Podcaster] 2_iE 8 i3 g et o (2018)

A2 % [Podcaster] #_E et o

4. i # (Competence)

fe A IR R F 7 F A AP g B ¥R e p 2 a9 Fiskeetal.,2002 )e

\\\?{r

< Fiskeetal. (2002) it 4 2. R 38 > 287 3 3% 11 0k I8 4o ™ #7507

2 3-4 AL RN

#E IR Rl
A 2u % [Podcaster] .3 4 #c e o

#3u i [Podeaster] 2% 7 & ¥ i et o Fiske
Azn i [Podcaster] FILp e 4 o (2018)

#3u % [Podcaster] 25 p et o

5. A &4 o5 &% (Brand Attachment )
BA RO RN EL - BAHREA ZYITE G F P R
w542 5 B | (Thomson, 2006 ) %% Thomson (2006 ) 54 i &2 B 35 >

AR PR AT F A 325 4
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% 3-5 B A Mg ik 78RR

FLV LA
F i 39 L & PFRFELT) [Podcaster] eha % > A g F T {4 -

# 3 & * 3| [Podcaster] h4 % pr > 3 ¢ # & [Podcaster] o Thomson.

% [Podcaster] 7 Podcast T 2 * 2 £ { 7> ¢ BA R o (2006 )

% [Podcaster] #7Podcast T 26 ® % £ § #7> ¥ - 2H{ A ZoF o

6. B4 &My sz (Brand Trust)
ML ELXEZ TP F eI R AN RRT R J R
T Efetg ) § § onsem 2 4 0% 2 g | (Delgadoetal.,, 2003 ) > # ¥ 38 %% p
Delgado etal. (2003) 2. # 3 » 40T & #7755 !
% 3-6 BASWMOEME E2GFE R

K E 542
Azn % [Podcaster] & p p % chZ £ 5 @ & A F o

A 4F [Podcaster] f&p p % e £ > {25 < o

# 4 [Podcaster] f& p p Feng > 3 g R II2H o Delgado et al.
A% [Podcaster] Aw B TPF > £ E o (2003)

23 % [Podeaster] § 4% 4 :c i Podcast &= > &+ HEIER -

23u s [Podeaster] cgksap 37 IT L AR R B HET o

7. #F4 @ * B (Continuous Usage Intention )

Wi

P AW TE8:TAHELZFF Y B g 58 PRiranv it (Lien,
o P
9

Cao & Zhou, 2017) = %% Lien, Cao & Zhou (2017) #%= 3 » AR 7T ¥ F i *

AWML GEER LT F A 3-T 97 o
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G721 54t
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3 ¢ 45 5 1< ¥ [Podcaster] = Podcast & P Lien, Cao &
AT ¥ 2 [Podcaster] = Podcast & p

Zhou
g eIk - 45 < [Podcaster] 7 Podcast & p o

(2017)

% [Podcaster] 7 #7771 Podcast & > 3 — Z_¢ JTF o

8. A FMehT-MPE (Brand Advocacy )

S P 2 TR ér‘iﬁ’aﬁf‘ﬁ PREIL B -4 1 2 H s MY EM Nt (7 50
BB S SR AL P TR RS o4 2 42K (Choiet
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#03-8 B AR OSSR EEL FRET

FERA %3 < };J%

FF * =234 B % [Podcaster] 3 2 » 24 ¢ 48 & [Podcaster] 4784 £ -

[Podcaster] ¢ &% H s A 4& % — B Podcaster o
Choi et al.
Agade s 44 [Podeaster] o
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FiTLF ) B2k 2k o s I
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R GBI o 4R AR AU 27 2 Podeaster e p 2 - A2
Podcaster chéi f £ G & p ¢ » A u4EBa BEp HE 2 Fr BYE AR

WUpte BREREFTE AL FEDSEES

o

ARy AP PR R G PR S RE P PR T
FFIE o AP EHREEP e BE P PPN F (doEerT ) 2 A BEEAP o
FLREY S A BT P kAo g Hp L P A R R o
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(W) REHE
AT S EF &R Hla 3 H2b £ v B B FHRE » THF X
AR RpRT FRAFE R LFR (P TLEEI R

.}
et EE (PN TEEE S L %E ) M REOFE THEY £

s

TR REAFLFEERESEA?P NI I SAT BRARET R R
feR Tl 2242k TS5, 2725 % K1 o

1. §3# (Pitch)

5 W HF R it & (Fitch, 1997 )« 1 B 528 &% ¢ cnfe® 1P 9547 00 0
TEA3-10 L AR S D2 FE R ol BT MR Y
EPEE

% 3-10 § A2 2R A

FENIE P R }fF‘Jé
AL A RO AR- B RF o

AL EBAFEE T ARFFEMELGSAF o Rodero
AL A #EE s A E W Podcaster i o (K % 47) (2020)
AL B A HEE g B R R 5 g1 Podeaster 4 o (B 4R)

2. 3¢ (Speech Rate)
i T ToGEE AR i R (Rodero,2020) « ¥7 B £33 4 2 chife
BRI TERLFHRY FR2ZFENIE TR NS o

£ 3-11 F2 g RE

8 B A R
AL B AEE R B R - S R

An L BB A e B R R B o Rodero
AL B A dEEang B & Podeaster . o (5 # 48) (2020)

v

ARG iR A iR B RUP $R 12 5] 0 Podeaster i o (5w 4E)
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3. &= (Warmth)

WEE g poF 7R e e

7

7 e~ % L erfe 2 3% en(Fiske etal.,2002 )e

BREERARZY ORBEN > AT %Y R FE R AT £ AT

£ 3-12 Bz fFERIE (CHRBEERXRZY)

FE A 343

s Yo 7

R E R A EEEDAL o

PR N U T Fiske
AL in A LA @A (2018)

LN 2w ¥ v 2 S o
ARG BB A A PN o

4. i # (Competence)
fo 4 IR P F 7 F A e g g B B afep 5 9 Fiske etal., 2002 )e

B EA A PRI AFET N R %Y i 4 2 R R AT &
20313 i 4 2 RN (HHBEHEEET)

g B R TR

ARG B AL A At o

ARLEB AT EFEHR D Fiske
ST AN A (2018)

AL BAEF P BPA o
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Fz&  FTHAHE

AETRPREEY P LA 2 00E R %E T 2 SPSS17.0 5% & 22 AMOS 24.0
AL FAA T E o AR KRB AR R AT~ B R AT S 2R
AT B AR 2 R R AT RS AT -

- ~ &t 3t A 47 (Descriptive Statistics Analysis )

;ﬁd % B @ 7 3] Podeast Ft Mgk & & 0 Mgt R (8] ~ E 8~ B
Lok AR ) MR BTSSR ETRY 2 40 M Bicdy (<8 Podcast shp B
TPz & P PP 0L 2 e E & P SIS L PFRIE S )0 R Y A st A
117 f# % R THE S A A AREL S 0 R A S T TR
ok F PRSP PB R R g it o
= ~ & R &% (Reliability Analysis )

AATA R YRR L RO 2 - R F R R

I

ZBENNERE BARD- RPN LTS PR EE2ZFRARR
BoAFLIHEYZAPFIRATLAEFREFE CEECRLNT EFFTY
BHAOF BRI ZVER o 5 R A7 * Cronbach’™s o 1% 5 ¥R - R{E2 2%
£ o Cronbach’so 5 A3 03| 1 2 BFendicie ) FA LSRR T 1L MEFF
ZRAXE o— 4@ = »Cronbach’sa B+ 071477 GRAML 353

HOSPIAAT ERARER o

= ~ 2B £ ¥ (Validity Analysis )

PR AT NIRRT T REMAR TR FARRE R PE A A
FRLEEEIAL FAEFRORE LR RIS EE R AT S
SR FORR S ERIR B B o AT BRI AR A 4T 2k
BRE* KR EFRUICRERT o TRV 2R E B IE2Z B A2 >
W@ & * F1E 4452 (Factor Analysis) » #-% 5 RHckiE+ “ &S B L &5
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1% » ¥ 0 %)% f =& (FactorLoading) * % 0.5 17 2 g &8 o 5 b»ch

oA ;l]J

ﬁ?‘;

e 2 BMEFE G MFL LB SEN AELREFRP FEL

5

-\

%&ﬁﬂ%ﬁ&iﬁ%ﬁ&?f“ﬁ[WEl”ﬁﬁm’BaT St 2

Hd £ AT R L o

T "-";-ﬁ_'* ##4] (Structural Equation Modeling ; SEM )

S AR - e s PR A PTERAA TR 22 B &
BRG] Y L R BB o % N 2 AN REIG o B AR
AT ERIZERY h ) B X FH L RIF L B RER DT

BTk Flpt o AR USRS A AT FFE CEE A B

o

BAFMEE FERY IBE SR B R Bl

I ~ %% %417 (Analysis of Variance ; ANOVA )

RPEAS YT AT A P EM TR AR I THE - AT &K
AT R REAT RAERGEES DT AL RS LT HEFLE
EARERMERFPAFETEE S L FAR DRGSR TR

o AP R I DT RS ERE RN RFEFD T EEE N2

.A

R e % o
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AT WP EDFERFF L - X w25 BRE A G oiRA 0§
gz;u?iﬂ“;%%é TR Lt P BN E o AT R 25 £ sk AT R
3 Hm hiE R4 470 #7F Ho 9 Cronbach'sa 2% < 2% 0.7 Fp FL & A7 7
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"

CER

% 3-14 %R 5 LF 7 5 2 Cronbach's o i&

ﬁ".t’u L H# Cronbach's a
5 835
ERU 874
B e 865
W 747
S i .860
W E 835
FE AN 893
s o S 765
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AT AT NG SR EEA XD pehw R B AR S
FEAANFARA 2 RFTHRES N2 ERLELE LD N E
¢h B BEGR AP LAREIMRY DY IR F
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mH T ERG AR FPA 40 1 pI 40 SPREFFNFamp o LT
e TR R T 21 L F kA o e BEFHEDY TR G
TR HFF |2t Taa BRE > EFHFF I RERFREEAT
(MANOVA) - #1728 58 Re B2 F P 3 i % ETHhT” 2 E 7 HF4LE
(F=1.762 > B =0.110) > &Pl B o fof cte €0 B 0% et 307

2FELB (F=0537 %M =0658)> i+ cnTtafic 2 B % £ 8 (F=

Ezs
yﬁ%

1311 BEF 1 =0277)° It » AR F ARG iRl 420 E 4 cigl ok g1 0 4 3203
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BEM =0201) A3 RFEnII T T aEFLR (F=0413> ¥
=0.522)c Flt > AR BT A D 2 T BRI EL T A SF MR E
F R B " A3 Mo W%ﬁd kit st (4o 3-15977 ) FEils B % O

FEER LRSS SRS EECUTRE STl S TR S A SN

1%

B st Wik st E
Wik Fal TS Wil Fik TS
AR 4.15 3.82 3.99 4.79 3.29 4.04
LR 2.85 2.82 2.84 4.53 3.21 3.87
x5 3.50 3.32 3.41 4.66 3.25 3.96
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45~54 % 1 0.3%
55~64 # 5 1.4%
65 11+ 2 0.6%
¥T AR F 0B 17 4.8%
< 8/G 276 78.6%
L 58 16.5%
L 54 200 57.0%
— S b F1% 83 23.6%
B 21 6.0%
LEARGrFL 2R 10 2.8%
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PYH/ER 7 2.0%
vRREALE 2 0.6%
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Ees L) 104 29.6%

#EF 44 12.5%

oy 34 9.7%

PR £ 8 2.3%

H s Podcaster 83 23.6%

e F [Podcaster th& p ] ehf A * LA 115 32.8%
LE~] & 140 39.9%

1~2 # 86 24.5%

2~3 & 7 2.0%

3 & 3 0.9%

Y 6 Podcast ch 3L E 74 21.1%
L E~] E 135 38.5%

1~2 & 111 31.6%

2~3 & 27 7.7%

3 &0 F 4 1.1%

1 3oz B [Podcaster éhé& p ] ¢h=t #ic ? 3 1= 20 5.7%
1=x 30 8.5%

2 =% 73 20.8%

3= 59 16.8%

4 =% 51 14.5%

5% 43 12.3%

6 =x 2.0%

7 = 2.3%

8 =x 14 4.0%

9 =x 1 0.3%

10 =z (7 )t 45 12.8%
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4.2 RRFREE%RL T (H)

AP 7P L 3 A
5 357 Podcast 7=t #c * 31 =x 12 3.4%
1 =x 4 1.1%
2 =% 50 14.2%
3= 39 11.1%
4 = 38 10.8%
5% 55 15.7%
6 =x 17 4.8%
7 = 12 3.4%
8 & 13 3.7%
9 =x 5 1.4%
10 =x(z )t 106 30.2%
Y2 Podcast FF > B 1 * K B = 296 84.3%
T4 10 2.8%
L3R % 36 10.3%
AR 8 2.3%
Bk 1 0.3%
Yo B Podcast P& > B f @ * ehT 5 Apple Podcast 157 44.7%
Spotify 113 32.2%
Google Podcast 57 16.2%
SoundOn 4 1.1%
Castbox 1 0.3%
Hiw Lo 19 5.4%
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20 4-3 XPIF I E RIS i 2L TR
2P # P X3 | A
g JE 16 4.6%
fab 58 16.5%
7 B 127 36.2%
i o 105 29.9%
i g 45 12.8%
BEEPR o 71 20.2%
fab 113 32.2%
7P 91 25.9%
= F 64 18.2%
i B 12 3.4%
R4S JE 90 25.6%
f2b 111 31.6%
7 B 73 20.8%
Kl 4 61 17.4%
B g 16 4.6%
e kg JE 165 47.0%
fa b 93 26.5%
7P 55 15.7%
& 30 8.5%
i g 8 2.3%
EER ol ey JE 125 35.6%
fass 119 33.9%
3 P 63 17.9%
F 33 9.4%
BE 11 3.1%
Fprer | 3 K 76 21.7%
fab 102 29.1%
7B 119 33.9%
=% 45 12.8%
B F 9 2.6%
2% 8 Rl A 172 49.0%
farb 90 25.6%
3 P 61 17.4%
Kl 25 7.1%
R 3 0.9%
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% 4-4 Rl L P BT Podeast HE 5 2 R

AP 7P L. A
P (g 3 )P JE 159 45.3%
farh 86 24.5%
7O 65 18.5%
il § 34 9.7%
B 7 2.0%
BRI S ) FER 24 6.8%
f2b 50 14.2%
7P 115 32.8%
il § 127 36.2%
B 35 10.0%
T A FER 54 15.4%
farb 57 16.2%
7P 90 25.6%
il 94 26.8%
B 56 16.0%
* R pE FER 157 44.7%
fah 91 25.9%
7 65 18.5%
ik 30 8.5%
BA 8 2.3%
b Jf) PE JE 225 64.1%
f2rb 72 20.5%
7O 44 12.5%
il § 9 2.6%
B 1 0.3%
b pE FER 268 76.4%
farb 48 13.7%
7P 21 6.0%
=% 9 2.6%
B 5 1.4%
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Z 4-4 XRlE & PFECCE Podeast e 5 2 TR ()

P ) # * ik A
P FE 8 2.3%
f%r? 48 13.7%
7O 155 44.2%
g% 104 29.6%
-8 36 10.3%
Bp JEA 16 4.6%
fe” 45 12.8%
7O 143 40.7%
= 111 31.6%
-8 36 10.3%
i W 23 6.6%
f%” 103 29.3%
T P 121 34.5%
il 4 82 23.4%
R4 22 6.3%
%t P 17 4.8%
fa b 49 14.0%
b P 113 32.2%
= 132 37.6%
BA 40 11.4%
P A 113 32.2%
(S5 75 21.4%
7 P 94 26.8%
B 49 14.0%
BA 20 5.7%
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F2 8 ekl gdpny s (FE8i)

AT EH L BT SRR A AN KR TER F A2
BePfE g LIS 4 0 RART 30 F L E O $0 Podeaster B4 iR AR
T E A A RPBRE SRR e A LR R 4 il s T30 0 B

)

A4 x4 421 g R R A1T T AR S5 F  #7 Podeaster
H

~.

e ;wp;;% SR RS RS B E s

i/EJ ’E‘_"_/J‘ —r’\ 4 #E] ﬁ"»r'r' l:F m4 06 ;{;ET_ % =% 43-':_4]. POdcaSter l;’fjf":; T,;E 7}#2%{(&%}3@ fi&
;\j ;}‘ é‘lé’#i@m—li’l@_ﬁ 404 g A V’Hﬂm ﬂ#%:;ﬁili;jfﬁ§.37o’%§
L ¥ Ap$>0 Hsk Podcaster > { § A& 4% § < Podeast & P h{7 5 o

LETY R BT 2 T oHca Ik L R 4 45
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£ 4-5 §FE KRz APt 4

H#EH Tiog HFEL
34 320 .87

Azn i [Podcaster] it - 4= BF o 3.20 .85
A% [Podcaster) #iteing B M w i F o 3.10 .86
Azn % [Podcaster] it A H © Podcaster 4 - (¢ # ) 3.26 .90
Azn i [Podcaster)] it 3 3 i e 5 1% <5 Podcaster 4 - (2 %)  3.24 .87
Fik 3.31 .83

An % [Podcaster] #-ifeiig B ofin— £+ Fop- o 3.20 .86
An % [Podcaster] #H-iteinug B e fR %] ek o 3.19 .80
Azn i [Podcaster] #ift ek & H 6 Podcaster i » (¢ # ) 3.43 .84
Azn i [Podcaster]) #is g & il it %] 40 Podcaster . » (¢ #w)  3.40 .81
R 4.17 .67

Az [Podeaster] HUg e o 410 .68
A% [Podcaster] & % & ek o 4.27 .62
#A3n % [Podcaster] & 8 5 #f 4 o 4.05 72
An % [Podcaster] #_E ek o 4.24 .68
e ? 4.21 .67

#2u % [Podcaster] .3 4 i e4 o 4.30 .65
#A2u % [Podcaster] % 7 & EHaw et o 4.20 72
#Azm % [Podcaster] ®ELP 14 o 4.07 .68
#3355 [Podcaster] £ p a4 o 4.28 .61
o ik g 376 .90

F e 59 L & PFRELT) [Podcaster] eh4 % » 2 ¢ 17 47 o 4.03 72
# 37 3| [Podcaster] ch4 % pF > 24 ¢ £ & [Podcaster] o 3.47 .90
% [Podcaster] ¢7Podcast T % ¥ % £ { &7 ¢:EA e d o 3.94 .93
% [Podcaster] e Podcast T 26 ® # & { #7 > ¥ - 2 [ ZF o 3.59  1.04
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% 4-5 FERAZ b4 ()

FERFA TioE HR L
I 4.06 .68
A% [Podcaster] ¥&p p Feng > B & A qlp F o 4.04 .65
# 4 [Podcaster] & p p 7 e £ {5 G o 4.04 .65
A 4F [Podcaster] & p p Feng > 3 R FIZF o 3.99 72
Azn i [Podcaster] fow BE W pF > § 8 Fﬁ:«m ° 425 .65
A2 % [Podcaster] 7 4% 4 #c & Podcast & » & 4 BE KA L o 4.13 .66
A2n % [Podcaster) eikizip 27 1L iF 5 AR R % *F o 3.89 74
FEEr LW 4.04 .74
& 4% § < ¥ [Podcaster] = Podcast & - 4.24 .70
A - ¥ < [Podcaster] = Podcast & p o 3.82 .81
A ¢ feih e~ 45 § 8 [Podcaster] <7 Podcast & p o 4.16 .68
# [Podcaster] 7 #7¢ Podcast & P » & - 2 € J<fg ° 3.93 7
B A S 370 .86
F7F 4 w23 R [Podeaster] 04 7% » 2 ¢ 4 & [Podcaster] %784 £ o 418 .66
[Podcaster] ¢ & #w His £ 42 & 7% -  Podcaster ° 3.91 .92
Agade i L 4eE [Podeaster] o 3.62 .97
FAET|F 4 [Podeaster] 17 4 » 2 ¢ s & 5 [Podcaster] .3 o 3.26 91
%7 * ¥ [Podcaster] § # 443> & ¢ §IFEF - 3.54 .86
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5w & EragA A (FERE)

AR T FEY SPSSIT.0 A 112 AMOS24.0 % & ks A 47 Tl e & o %
Ttk N SdE R EIRGS  R R R BB RE A R A T iR
REE G BRI AR R REIROCR R R PR T R A G
RAYTZ 5% > BFLE- HEERELFR 247 (CFA) £ F20R 247>
it L BT RETROTE B R YR o
- N BRAMH

2% Nunnally (1978) 2% » 12 Cronbach's o & % % 0.7 e % f 4k
LAY R R > X E R B2 98P R4 M (Item-to-total ) = 3+ 0.5 & 1%
BB EBRAMLELG VEHDER - W TE- R EHG o
(=)

iy

7
H PR hE R A 47407 & 4755 0 Cronbach'sa 8 5 0.849 (% 3+ 0.7)>

TERFLTD AN A0S L RE - AR PR T LG LEDR R

304-6 TR ERAFEE

Cronbach's

Item to Cronbach's
EERFAR o if item
total a
deleted
1. 233 % [Podcaster] #Hi g A - &+ KF o 631 832

2. #3055 [Podcaster] #:2:h% A ke fhftulent g o 099 803
3. N ;11:_; [Podcaster]?; ;‘é m_‘gl ;;% ﬁ’i—ﬁ % Podcaster % o .698 .804 .849

4. &z i [Podeaster ] iz e B fa b $R 4w en 723 793
Podcaster i«
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(=) #F#
7 5 o0 Cronbach'sa & % 0.865 (<31 0.7) 2 & FIE2 I8 F SApRE
C 0.5 2 R o B FEIREE AR L L G R R o FiE i B A PR

A

2 4-7 FRZLRATSES

Item t Cronbach'sC bach'
em to ronbach's
¥ £ B E a if item
total
deleted
1 #3555 [Podcaster] s# cg & - £+ Fofe o 694 838

2. 323 % [Podcaster] #HiZ g B F R Bk o 737 820

3. 3 ’oi [Podcaster] ’ﬁ_ m1§ )iﬁ'{ o Podcaster :& o 690 838 .865

4. 2 2 % [Podeaster ] #-3 i B B R 2% 0 742 818
Podcaster & -°

(z)E%®
H ot d 9 Cronbach'sa & 5 0.820 (<% 0.7)> 2 LRI 2 78 p AP M ¥

L0522 B o FIL R EAOR L AFORR B RAIT S ST

ERTE I
Item t Cronbach'sC bach’
em to ronbach's
TR AE a if item
total a
deleted
1. 232 % [Podcaster] #_ g mgehi o .665 763
2. 23 % [Podcaster] #_% i eh4 o 733 735
.820
3. 2335 [Podcaster] &_iE 7 % #f et o .558 815
4. 3230 % [Podcaster] §_E ek o .627 780
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(=) a4
it 4 # @& 1 Cronbach'sa & & 0.782 (5 0.7) ® LR 1E2 38 P 400
<305 2 fRE o Flptriiae 4 AR AL 3 LRGSR RE c B RS ITE FAT

E N
&~ PTIT .

£04-9 542 BRAES

Cronbach's

Item to Cronbach's
iR o if item
total a
deleted
1. 2335 [Podcaster] &7 4 it 34 o .625 710
2. 235 % [Podcaster] % 7 & ¥ Haw a4 o .590 729
782
3. 320 % [Podcaster] & 8Lp ek o .626 .709
4. #3n % [Podeaster] &3 p 7 et o 516 763

(T)BA MR RS
&4 i %1 0 Cronbach'so & 5 0.822 (<32 0.7)> 2 & B IF 2 I8 P 447
BEE 3005 218 o FIM AR RO B E G A E PR o R AT

A L

£ 410 BB ERAES

Ttem ¢ Cronbach'sC bach’
em to ronbach's
FTERE o if item
total
deleted

1. %4 59 { £ P T [Podcaster] 4 3 > st ¢ % 586 .804
il T

2. 73 E 7 3| [Podcaster] crs % pF > S0 & 1B 4 .503 .836

[ Podcaster] -
822
3. # [Podcaster] 7 Podcast T 2 ¥ % L { &7 ¢ ;A 777 707

2B g o

4. % [Podcaster] s Podcast T % ¥ 2 £ L #7> - & 747 723
BAG EE o
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() BA EMehTR G E

S % Z 4% 0 Cronbach's a & 5 0.848 (53507)> 8 L B2 55 p 4
PR E <2005 2B o FIR ARG EORIEE G LEPER c HEREA
R AT A A

L 4-11 FMEEZEREAFTEE

Item tocmnbaCh'SCronbach's

[ ] o if item

total deleted
1. 223 % [Podcaster J$t & p p R e 4> 3 & N et Fo 1697 811
2. %4t [Podcaster] & p p % g £ 5 (F Ho o 691 812
3. 24 [Podcaster] fe&p p Fend > 2 R F|2F o 653 819
4, 23 % [Podcaster] 2w BEFPF > £ B peho 625 824
5. 3% 5 [Podcaster] 7 454 ¢c i Podcast 55 > & 4 .569 .834 848

YA R -

6. N ;Z_Lf; [Podcaster] HEL AR ; ¥ UiE LA ﬁ;ﬁgfe Pe: g 561 .838
54 -
(C)FEFiE* LW

Figer 3 E%‘H#\i 71 Cronbach's « & 5 0.836 (x> 0.7)> * %4 B35 2 18
PAAARE Y <50 0.5 2 R0 o FI R R T LR AL G AEOR A

HERATE S 40T £ 57

2 4-12 FHer AR LRSS S

Ttem ¢ Cronbach‘sC back'
em to ronbach's
FERA o if item
total a

deleted
1. 2 ¢ # 3 < [Podcaster] ¢ Podcast & p o 675 790
2. -1 ¥ <& [Podcaster] ¢ Podcast & p o .655 800

.836

3. A ¢ frIh - H4F § Jxf[Podcaster ] 5 Podcast & P o 687 786
4. % [Podcaster] 3 #7¢r Podcast & B » &' — 2 € Tt .662 795
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() B A S eh g
& 6 0 Cronbach's o B3 0.828 (27 0.7) ¥ ERIE2IE P 1
#Eﬁh‘? s —ké'\OSNfﬁl_g- o F]pt err#ﬁiiﬁﬂl’v“ﬁ—,ﬁ—"ﬁ g{‘ﬁ?‘é‘f”f’é)ﬁ o H fg)iln\

62 B 4o A o

204-13 Ryl B RS HT R R

Item Cronbach's

Cronbach's
FERAE to  oifitem
total deleted
1 #73 %A% [Podeaster] g » A g 650 795
[ Podcaster] i&7Rus & o
2. [Podcaster] ¢ & e His L Jg % - B .648 786
Podcaster -
A de ot M e x dn A .828
3.5 ¢ adwHis L4 [Podcaster] - .635 792
4. FAFT| 3 A [Podcaster] e0% 43 » A gy 5 633 791
[ Podcaster] #.:% o
5. %7 * # [Podcaster] § 7 f# #+3=> A ¢ §EF - 590 .803
Z SR AH
ARG RS Bk L TR 2 F1F f £ (Factor Loading) ~ ##12 &
( Construct reliability, CR) 1 %2 T 355 B~ % 2 § (Average Variance Extracted,

AVE)» (7 & Flr a7 o FHRE T F R [ F 8 <3 0.5 Tk &z H
B E G 4 enfEffic 4 (Anderson, Tatham &Black, 1998) ; @ %38 ¢ CR & &
<22 0.7 2 AVE 428 0.5 7% 233403 B § L ehifcaocR 0 £ CR B b
L3 0.6 AT 0 AVE & 45 04 % 0.5 2 B > Bl 4 7 H e Ao B
¥ &< #FIp (Fornell & Larcker, 1981) « 5445 » 287 3 & I 5 2 R i 7]
R A 05 24 P CRAW0.72 4% > a AVER| Y v %< 2

f
FRPM o A48 % drk 4-14 #757 o

57



% 4-14 oo R A

B P MR
aE R S 3 Fl% § & CR AVE
FE F4
3 #
1 - 4+ A3 o 0.675 0.544
2. Bl b u[ el F oo 0.745 0.444 0.849 0.586
3. #i H # Podcaster i o 0.801 0.358
4. # e 4 2 %) 0 Podcaster 4 o 0.831 0.310
B
1. #— 84 Bope o 0.779 0.394
2. fafe fRAE Bk o 0.806 0.350 0.867 0.620
3. #i H ¥ Podcaster i ° 0.763 0.418
4. # e 4 2 %) 0 Podcaster & 0.800 0.360
]
. EoRment 0.777 0.396
2. 4 LehA 0.822 0.324 0.830 0.552
3. R EE I o 0.659 0.566
4, 82 ek o 0.704 0.505
i ?
1. 2% A et 0.749 0.438
2. L5 7 B F e 0.682 0.536 0.783 ( 476
3. ABP A 0.729 0.468
4, R4 p ek 0.590 0.652
ot
LERALERETRI G A > AR T L& o 0.660 0.565
2. EARATIB A Z R AERAE o 0.543 0.705 0.836 0.570
3. %t e Podcast T2 ¥ A R L X7 fMA o 0.904 0.183
4. %% i Podcast T2 AL { 370 F - AR ZhE - 0856 0.267




% 4-14 Jeapc g A+ ()

B P TR
iRk FlR ®% CR AVE
FE F4
M0
L ARG SR N F T B AgHiF o 0.769 0.409
2. MM AEP P R OTH S fiF B o 0.771 0.406
YL AFP N F TR A ERTILY o 0.722 0.478 0.852 0.492
4, AL W Aw R BB 0.690 0.524
5. i F #H et Podeast S5 0 & 4 RETEAL o 0616 0.621
6. AE B A ENFTEUIFLABRRR LT o 0.624 0.611
FFe* LE
1. 2 ¢ 3§ # Podeast & 8 - 0.758 0.426
2. - ¥ ¢ v Podcast & p o 0.734 0.462 0.838 0.565
3. A ¢ frat— 45 F eI o Podcast & B o 0.745 0.445
4. ¥ 3 #renPodcast & P 0 A - Z_€ T o 0.769 0.409
i ek
LEFAeNaplfeag2  RAEER EREL < 0799 0.362
2.4 ¢ A A H i Ade g%~ B Podeaster ° 0.793 0.370
3. A At d e ARES o 0.708 0.499 0628 0499
4. FAEI|F ARS PAF > A g hed F U R - 0.606 0.632
5.3 AHEF P FIE AR 0.583 0.661
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FEILZE ﬁf‘ T RS acre B {6 0 AFF T EF LR B 2x R (Discriminant
Validity ) ¥ 2% & 77 3 S8 2 F E ¥ hL B 4> ¥ 4245 Andersonetal.(1998)
ZaEk o U B RAEL KRB TN BAEAYEZ AVE 2 RE T RS
B Rz Berdphd Glic P2 7% 8HE 6 ¥EL 7 LHDHRYE A
PgkdrT P24 415 7 gy Rz AVE 2 REY <2 i 4ia
Z A M Tl FIC AT 2 7 RBE g BT R o gttt & 4416 & RER

AILFF AT SRl R BRI EIR AL G Vi

Z 4-15 ®WPPTR A7
0 &% #ER 29

ki 31 R e 3 % T T,
33 0.765
T 0.234  0.787
o -0.003 -0.186  0.743
54 0.060 0234 0.464  0.690
T 8 0.014 0.030 0426 0437 0.755
L 0.019 -0.021 0.633 0.555 0.602  0.701
B 4m -0.035 -0055 0503 0412 0.680 0.685 0.751
£ e 0.008 -0.063 0566 0.412 0.620 0.673 0.651  0.704
% 4-16 HEMFIF A THAE f R 4 1R
PRI O PRAEAFESAELE
X2/df 1.962 <3 iipe
RMSEA 0.052 =0.08 5 4+ fe
GFI 0.857 =09 5 #Fipfe > 0.8~0.9 5 ¥ 4% i fe
AGFI 0.827 >0.80 7 i fiz
NFI 0.858 >09 % ad4FiEfe 0 0.8~0.9 57 B fe
CFI 0.924 >0.90 & 24FiEfe 0 0.8~09 L ¥ B2 e
PNFI 0.753 At 0~ 20 B A% S AxdF
PGFI 0.710 Ao 0~1 20 B A% S A%F

60



I8 FrER%Z#E(FE1RL)

BAE L RETR ARG L AT R RET AR AP
EF#T AMOS 24.0 = A3 {7 r’f#"v A2 BT T 0 UERTE AT R

SFRNZHEABERAT A2 A m A RSk o

= BRI AL
(—) B3l pe B
g @+ X2/df - RMSEA ~ GFI ~ AGFI ~ NFI ~ CFI ~ PNFI ~ PGFI ~ RMR
aaqima%ﬂxﬁ%ﬁﬂfﬁwﬁﬁodfipﬁ’*P“”ﬂ’ﬁﬁ
ST T R R
2 4-17 Bl AL %

FRALE AHEE FRAFESRLE

X2/df 2717 <3 % pe

RMSEA 0.058 <0.08 % 2 43if fie

GFI 0.844 >0.9 5 kg > 0.8~0.9 5 ¥ & i pe
AGFI 0.816 >0.80 % i fi2

NFI 0.839 >09 5 2 e > 0.8~0.9 5 ¥ 4% i fe
CFI 0.905 >0.90 5 24 fe > 0.8~0.9 5 ¥ 4% i fe
PNFI 0.755 G 0] 20 FF AR AR4S

PGFI 0.717 Gt O~1 20 ¥ AR+ Ak4a

(=) B8k Az A7 8%
AT MR G pitR AL AMOS 240 RARGFREA Y T EL R4

FES R 4-1 0 3t A 4-19 SR 2 BT 2 Sk % o
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A480%** 5667 **

4645 '
600%** ‘

.849#%*

e e S
4907

2y ¢ kdk 3
=R

% 71 p<0.001 ; **£ 77 p<0.01 ; *% 7+ p<0.05

Bl 4-1 S0 M R

2 4-18 BHFAURLAFTES

BE BE Gk tiE 2%

Hla ek — B -.033 0.817 FoR
Hlb 3 3 — W4 -.013 -0.321 * oA
H2a EEU — B -.138%* -2.820 S

H2b Ei > 134 -2.701 Sl

H3a g — S i A480%** 6.405 S

H3b Beg — BB J30%** 9.375 S

H4a Ao * — R 33k 5.037 I

H4b W — MR 490 7.278 SR

H5a Mg - HFfer LR 566%** 6.611 S

H5b Mg - ik A64%Hx 5314 S

Hé6a L E > FERY LR .600%** 7.656 S

H6b et E - it 849%x 8.344 s

3L RRRL ST p<0.001 5 ** & 57 p<0.01 ; *# 51 p<0.05

HR) 4-1 ¢ T e ek Hla 2 HIb 3 %2 0 HApEa pl s £ WF 1 %

TREFE RETELE RLE SO RUSEAR SR
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L 3R HFDFHERAN 2376 > A FERN S HFLF
Py EREgR o SRS Mg e (Hla: B=-0.033,p>0.05)
‘j.

< TIINE T
P _“l@!‘.‘/z‘, I

W AARFE 2R (Hlb: p=-0.013,p>0.05) ¥ 123 B3 3

P

HOWER AN A A BRIk o KA AFE A > T UF T §
% B ¥t Podcaster g 85 2 3= (H2a : B =-0.138,p <0.05) 4r+ kP
Agie 4 2375 (H2b: f=0.134,p<0.05) - % & § Podcaster % i# crdsh > ¢
BT FTARF A ARG A4 o
2. BEVRIHBAER SR REE SRR E
7 % R BCRE Podcaster e B8 Br % > ¥ 04 35 2 B ¥ Podcaster 9

= % (H3a: B=0.480,p<0.001) 12 2 %4 = = (H3b : p=0.730, p<0.001 )«
ﬁi%ﬁ?ﬁ%%k&@ﬁﬁ&%ﬁ&@’m&i%ﬂiﬁ@%ﬁﬁﬂagg,
A IR g oo
3 MmAVHIABAERNAERZEE EREE

A FEI o i A D g7 A T Podeaster ch5-4% ik % (H4a -
B=0331,p<0.001) ™% 54 i iz (H4b: B=0.490,p<0.001) & L% i} %
HHBASRAEG LS PR ML HE (e RgERMTE PR E
NS Sl
4, EHRRBTRIFHRT LFZE SHE
S ARG A B A SR T RS R g 4B (HSa:

B=0.566,p<0.001) % 5 (HSb: B=0464,p<0.001)- 225 )7

% ¥+ Podcaster A% & & > PlAXF & 4F § 2B % Podcaster eh& p > H 3 ¥f3%
Podcaster § 4cd: » H ¥ IS P gk { £ o
5, =Wt aEvRAFERT AFE: S

CHEAFT 0 BA SR Eg G ET A EER Y LK (Hoa : p=0.600,

p<0.001) %2 a3k (H6b : =0.849,p<0.001) ¥ 12 {7 5 > if.'?/ﬂ?""ﬁéﬁ‘

63



Podcaster 3 4% % 13 i > B { % % 45 2% Podcaster ih&p > H 3 $3%

Podcaster § 4¢3 $#3E - F_ % Podcaster 2 # #E & Blomc sk { 2 B 54 o

S~ AELN
AR e AT A 2 REGEF S BAFEA T > ¢ & Podeaster |
B s R E T PRGE T A HE LT o Podeaster 125 5 F M (£ 138 i) &2 4 4
(2213 1) Aa @A RRERP L] 25 Kk (£ 237 ) M A3 g5
25k (£ 114 1) (5 AH RS - 1T 8- - AL AHES T2 2%
(—) Podcaster {4.%] 2_ 4 ¥
POBELEHNF L R LI I HFLBE AF{EFEF SEM 2

AEAM NGB E D RS T R 2

( N

s
|
g
o+
P
=it}
E
b
N
T

A

&

\\\?{r
e
i

F|enZir LB RO ] T s R B G P e v R BT S B
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